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Importance of Reputation management
Corporate reputation of an organization can be viewed as the general assessment in which a business is held by its external internal and potential stakeholders regarding its past actions and the possibility of future actions and behaviors (Pires & Trez, 2018). Reputation management is therefore a critical requirement of a business because it helps in perceiving how the clients of a business view and think about the business. That is because if the reputation of a business is damaged, it can have negative repercussions on how the business relates with clients, customers, investors and regulators among other stakeholders. The business may also lose the possibility of winning new business opportunities or winning and retaining employees. 
Having a good reputation helps a business to win a competitive advantage. People rely on information about a business to form opinions and perceptions about the business (Sarjana, & Khayati, 2017). It is those opinions and perceptions that influence the peoples’ decision to relate with the business or not. When a business has a good reputation, it is easy for it to stand out among the competitors and give the potential customers a starting point to form engagements with the business. 
To cultivate good customer and vendor relationships, a business should build a strong and reliable customer base. A company should ensure that they work on gaining new customers and focus on maintaining them. The business should also create strong relationships with the suppliers or vendors, as well as its employees. 
[bookmark: _GoBack]A good reputation will depend on such elements as communication, including how fast a company responds to customers’ inquiries, efficiency in solving problems, maintaining the promise and professionalism. It will also depend on the quality of the product or service, making sure that one goes beyond the obvious in serving their customers. The reputation will also depend on the people working for the company in terms of how they relate with the customers (Wæraas & Dahle, 2020).  Every customer wants to have a great experience with workers of the company.  
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